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&RQVXPHU EX\LQJEHKDYLRUKHOSV LQ IHWFKLQJ DQVZHUV IRU WKH GLIIHUHQW FUXFLDO TXHVWLRQV VXFK DVZK\GLIIHUHQW
LQGLYLGXDOVSXUFKDVHDFRPPRGLW\ZKHQWKH\EX\ZKDWWKH\EX\RUKRZRIWHQWKH\XVHLW6WXG\LQJWKHFRQVXPHU
EHKDYLRULVLPSHUDWLYHDVLWKHOSVLQFUHDWLQJDIRFXVIRUDQ\EUDQGLQRUGHUWRLQFUHDVHWKHLUHIIRUWVDQGJHWWKHH[SHFWHG
UHVXOWV:LWKWKHXQGHUVWDQGLQJRIFRQVXPHUEHKDYLRUDQRUJDQL]DWLRQZLOOEHLQDFRPSHWLWLYHSRVLWLRQLQWKHPDUNHW
WRSURYLGHFRQVXPHUVZLWKWKHULJKWW\SHRIFRPPRGLWLHVDQGVHUYLFHVQHHGHGE\FXVWRPHUVWKHPDUNHWZKLFKLQWXUQ
UHIOHFWVLQWKHLQFUHDVHGVDOHVDQGSURILW7KHVWXG\RIWKHFRQVXPHUEHKDYLRXUDLGVLQWKHGHYHORSLQJXQLTXHPDUNHWLQJ
VWUDWHJLHVIRFXVLQJRQWKHGLIIHUHQWFRQVXPHUJURXSVZKLFKOHWDQRUJDQL]DWLRQWDUJHWWKHULJKWPDUNHWDQGEHDEOHWR
RSWLPL]HWKHXWLOL]DWLRQRIWKHLUUHVRXUFHVRQWKHLUWDUJHWPDUNHW
:LWKWKHGHWDLOHGNQRZOHGJHDERXWWKHEHKDYLRXURIDFRQVXPHULQDPDUNHWDPDUNHWHULVDEOHWRXQGHUVWDQGZKDW
DQLQGLYLGXDOWKLQNVRUIHHOVDERXWDSURGXFWRUVHUYLFHEHLQJRIIHUHG7KLVXQGHUVWDQGLQJRIWKHFRQVXPHUVLVUHIOHFWHG
E\WKHRUJDQL]DWLRQV¶WKURXJKWKHLUDPELHQFHRIWKHVKRSVDOHVSHUVRQSURPRWLRQDOWRROVDQGSURGXFWUDQJH&XOWXUDO
VRFLDOSHUVRQDODQGSV\FKRORJLFDOIDFWRUVDUHWKRVHXQFRQWUROODEOHIDFWRUVIRUWKHPDUNHWHUVWKDWVWURQJO\LQIOXHQFH
DQLQGLYLGXDO¶VEX\LQJEHKDYLRU2QWKHFRQWUDU\WKHVHDUHWKHLQGLVSHQVDEOHIDFWRUVWKDWWKHPDUNHWHUVQHHGWRFORVHO\
PRQLWRUDWDOOWLPHVWRXQGHUVWDQGWKHG\QDPLFFRPSOH[EHKDYLRURIFRQVXPHUV
0F'RQDOGVLVRQHRIWKHEHVWH[DPSOHVZKHQLWFRPHVWRDGDSWLQJWKHLUPDUNHWDQGSURGXFLQJSURGXFWVDFFRUGLQJ
WRWKHLUFXVWRPHUVFXOWXUDOQHHGVDURXQGWKHZRUOG7KH\DUHDZDUHRIWKHLPSRUWDQFHWRSURYLGHWKHLUFXVWRPHUVZLWK
IRRGWKDWPHHWVWKHLUWDVWHDQGQHHGVIURPGLIIHUHQWFXOWXUHV$V8$(LVD,VODPLFFRXQWU\WKH\SURYLGHGRQO\KDODO
IRRGVDQGUHIUDLQIURPVHUYLQJNRVKHUPHDWDQGDVZHOODVSRUN$OVRDFFRUGLQJWRWKH,VODPLF6KDULDKWKH\IROORZ
RQO\HWKLFDOZD\VLQWKHLUSURGXFWLRQSURFHVV7KHGUHVVFRGHWKDW0F'RQDOGVHPSOR\HHVIROORZLQ8$(LVDIXOO\
FRYHUHGDQGUHVSHFWDEOH
,WLVRQHRIWKHPRVWFKDOOHQJLQJDQGGHPDQGLQJFRQFHSWLQPDUNHWLQJDVLWWULHVWRXQGHUVWDQGKRZEX\HUVUHDFWRU
GRZKDWWKH\GR7KHPDUNHWHUVKDYHWRXQGHUVWDQGZKDWWKHFRQVXPHUV¶YDOXHDQGFUDIWWKHLUPDUNHWLQJVWUDWHJLHVLQ
VXFKDZD\WKDWLWVWURQJO\LQIOXHQFHVWKHFRQVXPHUVEX\LQJGHFLVLRQUHVXOWLQJLQDORQJWHUPUHODWLRQVKLSZLWKWKH
RUJDQLVDWLRQ
1.1 Marketing Communication  
0DUNHWLQJFRPPXQLFDWLRQLVDFUXFLDODQGDFULWLFDOHOHPHQWRIPDUNHWLQJDFWLYLWLHV,WHGXFDWHVDQGFRPPXQLFDWHV
WKHYLWDOLQIRUPDWLRQ¶VDERXWWKHSURGXFWVWRWKHWDUJHWPDUNHWWKURXJKWKHDSSURSULDWHFRPPXQLFDWLRQDOFKDQQHOV7KH
XQGHUO\LQJFRQFHSWLVWRFOHDUO\GLVWLQJXLVKWKHPVHOYHVDQGGLIIHUHQWLDWHWKHLUSURGXFWVIURPWKHH[LVWLQJFRPSHWLWLRQ
LQWKHPDUNHW
7KHIXVLRQRIPDUNHWLQJFRPPXQLFDWLRQWRROVDUHGHWHUPLQHGE\DQRUJDQL]DWLRQEDVHGRQWKHLUILQDQFLDOYLDELOLW\
KXPDQUHVRXUFHFDSDFLW\VL]HRIWKHPDUNHWDQGWKHEX\HUEHKDYLRXURIWKHFRQVXPHUVLQWKHPDUNHW7KHRUJDQLVDWLRQV
RQ UHJXODU LQWHUYDOV VWXG\ WKH HIIHFWLYHQHVV RI WKHLU FRPPXQLFDWLRQDO WRROV DQG LPSURYLVH WKHP WR RSWLPL]H WKHLU
H[SHQGLWXUH 0DUNHWLQJ FRPPXQLFDWLRQ RQH RI WKH YLWDO SDUW LQ WKH PDUNHWLQJ PL[ EHFDXVH LW LV QRW RQO\ D
FRPPXQLFDWLRQDO WRRO EXW LW LV DOVR XVHG DV D JURZWK DQG GHYHORSPHQW VWUDWHJ\ E\ WKH RUJDQLVDWLRQV (YHQZHOO
HVWDEOLVKHGRUJDQLVDWLRQVFRQWLQXHWRXVHWKHFRPPXQLFDWLRQDOWRROVWRUHPLQGWKHLUFXVWRPHUVDQGPRVWLPSRUWDQWO\
UHWDLQWKHLUFXVWRPHUV,WLVDFRPSOH[DQGDIXQGDPHQWDOSDUWRIDQ\ILUPVPDUNHWLQJHIIRUWV
1.1.1 Sales Promotion 
6DOHVSURPRWLRQVDUHFRQVLGHUHGRQHRIWKHPRVWHIIHFWLYHZD\VE\ZKLFKWKHPDUNHWHUVDUHDEOHWRDFKLHYHWKHLU
VHWJRDOVDQGREMHFWLYHV6DOHVSURPRWLRQDUHDZD\RIJHWWLQJFXVWRPHUDWWHQWLRQDQGSURYLGLQJWKHPZLWKLQIRUPDWLRQ
WKDWZLOOOHDGWKHPWRWKHSURGXFWLWVHOI7KHGLIIHUHQWWRROVRIVDOHVSURPRWLRQLQFOXGHFRQWHVWVFRXSRQVJURXSVDOHV
IUHHJLIWVIUHHVDPSOHVUDIIOHVJDPHVRUSULFHUHGXFWLRQVZKLFKDOODFWDVDFRPPXQLFDWLRQPHGLXPWRSURPRWHWKHLU
VDOHVDQGSURYLGHDXQLTXHLQYLWDWLRQWRWKHLQGLYLGXDOVVRWKDWWKH\DUHHQFRXUDJHGWRFDUU\RXWWKHLUWUDQVDFWLRQRYHU
DVKRUWSHULRGRIWLPH,WFRXOGLQFOXGHSULFHUHGXFWLRQVRUDOORZLQJWKHPWRSXUFKDVLQJDKLJKHUTXDQWLW\DWWKHVDPH
SULFHWKDWZLOOHQDEOHRUJDQLVDWLRQWRFDOORXWIRUDQLPPHGLDWHDFWLRQIURPFRQVXPHUVE\FUHDWLQJDIHHOLQJRIUHJUHW
ZLWKLQWKHPRIQRWSXUFKDVLQJWKHSURGXFWDWVXFKDQDPD]LQJRIIHU
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6DOHV SURPRWLRQDO RIIHUV OHDG WR LQVWDQW LQFUHDVH LQ WKH VDOHV DQG SURILWV RI WKH RUJDQLVDWLRQ 6R RUJDQL]DWLRQV
FRPPRQO\XVHWKHPGXULQJWKHYDULRXVVHDVRQDOIHVWLYLWLHVDVVRFLDWHGLQWKHPDUNHW,Q'XEDLWKHVHDVRQDOSURPRWLRQDO
RIIHUVDUHGXULQJ(LG8O)LWU(LG8O$GKD1HZ<HDUDQG'XEDL6KRSSLQJ)HVWLYDO
7KHSULPDU\REMHFWLYHRIVDOHVSURPRWLRQVLVWRPD[LPL]HVDOHVWKURXJKWKHGLIIHUHQWSURPRWLRQDORIIHUVDVLWKHOSV
LQDWWUDFWLQJQHZEX\HUVE\SURYLGLQJWKHPZLWKLQIRUPDWLRQRQWKHEHQHILWVRIXVLQJWKLVSURGXFW:KHQDFRPSDQ\
LVODXQFKLQJDQHZSURGXFWLQWKHPDUNHWVDOHVSURPRWLRQLVYHU\XVHIXOEHFDXVHLWHGXFDWHVWKHFRQVXPHUVDERXWWKH
SURGXFWWKURXJKYDULRXVSURPRWLRQDOWHFKQLTXHVVXFKDVVDPSOLQJRUWKURXJKSDUWLFLSDWLRQLQGLIIHUHQWFRQWHVWVVRWKDW
WKH\DUHDEOHWRSHUVXDGHFXVWRPHUVLQWREX\LQJWKHSURGXFW,WDOVRKHOSVLQHVWDEOLVKLQJDEUDQGLPDJHDQGFUHDWLQJD
IDYRUDEOHDWWLWXGHIURPFRQVXPHUVWRZDUGVWKHSURGXFWLQRUGHUWRHQVXUHGHDOHU¶VHIIHFWLYHQHVV6DOHVSURPRWLRQKHOSV
LQ EXLOGLQJ D EULGJH EHWZHHQ WKH JDS RI SHUVRQDO VHOOLQJ DQG DGYHUWLVLQJ DQG DOVR DLGV LQ UHPRYLQJ FXVWRPHUV
GLVVDWLVIDFWLRQ6DOHVSURPRWLRQDOWHFKQLTXHVRIDEXVLQHVVKHOSWKHPLQFRPSHWLQJHIIHFWLYHO\ZLWKWKHLUULYDOVDQG
UHWDLQWKHLUFXVWRPHUVVRWKDWWKH\FDQUHDSORQJWHUPEHQHILWV
6DOHVSURPRWLRQVKHOSLQEXLOGLQJDVWURQJFXVWRPHUEDVHDQGYHQWXUHLQWRQHZPDUNHWVDQGVHJPHQWVHIIHFWLYHO\
6DOHVSURPRWLRQFRPELQHGZLWK606DGYHUWLVLQJDQG6RFLDOPDUNHWLQJKHOSVWKHRUJDQL]DWLRQVPRYHWKHLUVWRFNWKH
VHDVRQHQGVDQGDOVRPRWLYDWHVWKHOR\DOFXVWRPHUVWRNHHSYLVLWLQJWKHVKRSDJDLQIRUQHZSURGXFWVWKDWZLOODUULYHLQ
WKHQHZVHDVRQ
3URPRWLRQDO RIIHUV OLNH VFUDWFK DQGZLQ FDUGV RU JDPHV FUHDWHV D IHHOLQJ RI H[FLWHPHQW DQG LQWHUHVW IURP WKH
FRQVXPHUVDFURVV WKHDJHDQGJHQGHUFUHDWLQJDSRVLWLYH LPSDFWDQGHQMR\PHQWSDUWLFLSDWLQJ LQ VXFKSURPRWLRQDO
DFWLYLWLHV1RZDGD\VVDOHVSURPRWLRQLVPXFKFKHDSHUDQGVWLOOKHOSVLQHDUQLQJPRUHVDOHVDQGFUHDWLQJDZDUHQHVV
WRZDUGVFRQVXPHUVDVWKHUHDUHPDQ\ILUPVZKRDUHQRWELJHQRXJKWRDIIRUGWKHKLJKFRVWRIDGYHUWLVLQJVRVDOHV
SURPRWLRQKHOSVWKHPLQUHVWRULQJWKHLUVDOHV
0F'RQDOG¶V
0F'RQDOG¶VKDVEHHQRSHUDWLQJVLQFHWKH\HDUZKLFKLVPRUHWKDQ\HDUVDJRWKH\KDYHDZHOOHVWDEOLVKHG
PDUNHWWKURXJKRXWWKHGLIIHUHQWFRXQWULHVLQWKHZRUOG0F'RQDOG
VLVWKHOHDGLQJJOREDOIRRGVHUYLFHUHWDLOHUZLWKPRUH
WKDQORFDOUHVWDXUDQWVVHUYLQJQHDUO\PLOOLRQSHRSOHLQFRXQWULHVHDFKGD\
7KHPDLQDLPRI0F'RQDOG¶VLVWRPDNHLWVUHVWDXUDQWVDVWKHFXVWRPHU¶VPRVWGHVLUHGSODFHWRHDWDQGGULQN7KH
JOREDORSHUDWLRQVRI0F'RQDOG¶VDUHGLUHFWHGWRZDUGVFUHDWLQJDQGSURYLGLQJRQDQLQFRPSDUDEOHH[SHULHQFHWRLWV
FXVWRPHUVZLWKUHJDUGVWR±3HRSOH3URGXFWV3ODFH3ULFHDQG3URPRWLRQ0F'RQDOG¶VFRQFHQWUDWHVLQFRQWLQXRXV
YDOXHHQJLQHHULQJRILWVRSHUDWLRQVWRDXJPHQWWKHLUFXVWRPHUV
H[SHULHQFHDERXWPFGRQDOGV
7KHVHFUHWEHKLQGWKHLUVXFFHVVLVWKDWWKH\KDYHEHHQLQQRYDWLYHDWHYHU\VWHSDQGKDYHKDGEHHQFXVWRPL]LQJWKHLU
SURGXFWV DFFRUGLQJ WR WKH GLIIHUHQW SUHIHUHQFHV RI FRQVXPHUV LQ HYHU\ FRXQWU\ WKH\ HQWHU 7KH\ KDYH GLIIHUHQW
IUDQFKLVHV IURPDURXQG WKHZRUOGZKRDJUHH WR UHSUHVHQW0F'RQDOGV7KH\KDYHSURYLGHG WKHLUFXVWRPHUVZLWKD
YDULHW\RIFKRLFHVDQGWKH\IRFXVRQSXWWLQJWKRVHSURGXFWVRQWKHLUPHQXZKLFKWKHFRQVXPHUVZRXOGZDQWDWDSULFH
ZKLFKLVDIIRUGDEOHIRUWKHP0DUNHWUHVHDUFKKDVKHOSHGWKHPZLWKGHFLGLQJRQDPHQXZKLFKWKHFRQVXPHUVZRXOG
ZDQWEXWDVWLPHSDVVHVSHRSOHSUHIHUHQFHVFKDQJHZLWKLW7KHW\SHRIPDUNHWLQJVWUDWHJ\0F'RQDOGVXVHVGHSHQGV
RQZKDWVWDJHRIWKHSURGXFWOLIHF\FOHWKHLUSURGXFWVOLHVRQ,QFDVHRIDODXQFKLIDQHZSURGXFWWKH\¶GFUHDWH79
DGYHUWV DQG XVH GLIIHUHQW DGYHUWLVLQJPHWKRGV VXFK DV ELOOERDUGV PDJD]LQHV HWF 7KH\ GRQ¶W MXVW FRQFHQWUDWH RQ
SURYLGLQJIDFHVHUYLFHEXWDOVRE\PDNLQJVXUHWKH\KDYHRXWOHWVDURXQGLQGLIIHUHQWDUHDV7KHLU8$(PDUNHWLVSUHWW\
ZHOOVDWXUDWHGEHFDXVHWKH\KDYHYDVWQXPEHURIRXWOHWVWKURXJKRXWWKHHPLUDWHVWKH\¶UHQRWMXVWWKHUHLQPDOOVEXW
HYHQDWPDQ\QXPEHURISHWUROVWDWLRQVDVZHOOFRPSDUHGWR.)&WKH\KDYHPRUHQXPEHURIRXWOHWV
0F'RQDOGVKDVEHHQXVLQJGLIIHUHQWSURPRWLRQDOWHFKQLTXHVLQGLIIHUHQWYHQXHV0F'RQDOGVFRPSHWHEDVHGRQWKH
VHUYLFHWKH\SURYLGHWRWKHLUFXVWRPHUVDQGWKH\DUHNQRZQIRUSURYLGLQJDKLJKTXDOLW\YDOXHRIVHUYLFH7KH\KDYH
SXWWRJHWKHUWDJOLQHVVXFKDVµ,¶P/RYLQLWµRUµ+DYH\RXKDG\RXUEUHDNWRGD\"¶ZKLFKKDVHQDEOHGWKHPWRXVHWKLV
SKUDVHV LQ RUGHU WR GLIIHUHQWLDWH WKHPVHOYHV IURP WKHLU ULYDOV 2QH RI WKHLU SURPRWLRQDO VWUDWHJLHV DOVR LQFOXGHV
VSRQVRULQJ WKH IRRWEDOO OHDJXH:LWK WKH ULVHRIKHDOWKFRQVFLRXVQHVV LWKDVEHFRPHPRUHGLIILFXOW0F'RQDOG
V WR
FRPSHWHEHFDXVHWKHLUUHSXWDWLRQEUDQGVWKHPDVFKHDSIRRGVHUYHGIDVW
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7KH\DUHIDPRXVIRUDGDSWLQJWKHLUPHQXDFFRUGLQJWRWKHGLIIHUHQWSUHIHUHQFHVRIWKHSHRSOHLQHDFKFRXQWU\WKH\
HQWHU7KH\YLVLRQWKHPVHOYHVLQEHFRPLQJWKHEHVWTXLFNVHUYLFHUHVWDXUDQW LQ WKHZRUOGE\SURYLGLQJUHPDUNDEOH
TXDOLW\VHUYLFHDQGYDOXHRIPRQH\IRUWKHLUFXVWRPHUVDERXWPFGRQDOGV
2EMHFWLYHVRIWKHVWXG\
7KLVUHVHDUFKVWXG\ZDVFRQGXFWHGZLWKWKHSULQFLSDOREMHFWLYHWRHYDOXDWH WKHFRQVXPHUVUHVSRQVHWRZDUGVWKH
VDOHVSURPRWLRQDOVWUDWHJLHVLPSOHPHQWHGE\0F'RQDOG¶V'XEDL7KHVWXG\DWWHPSWHGWRUDQNWKHUDQJHRIIDFWRUVWKDW
LQIOXHQFH WKH UHVSRQGHQWV SXUFKDVLQJ DW0F'RQDOGV  7KH VWXG\ DOVR DWWHPSWV WR PHDVXUH WKH OHYHO RI FXVWRPHU
VDWLVIDFWLRQDVVRFLDWHGWRZDUGVDUDQJHRIIDFWRUVDVVRFLDWHGZLWK0F'RQDOGV'XEDL%HVLGHVWKLVLWDOVRDWWHPSWVWR
UDQNWKHHIIHFWLYHQHVVRI WKHYDULRXVSURPRWLRQDOVWUDWHJLHV WRPHDVXUHWKHOHYHORIZLOOLQJQHVV WRUHFRPPHQGWKH
SURPRWLRQDORIIHUVWRWKHLUVRFLDOJURXSVDQGWKHLUOLNHOLQHVVWRUHYLVLW0F'RQDOGV$OVRWKHVWXG\DWWHPSWHGWRLGHQWLI\
WKHDVSHFWWKDWDWWUDFWHGWKHFXVWRPHUVWRSXUFKDVHIURP0F'RQDOGV'XEDL
5HVHDUFK0HWKRGRORJ\
7KHVWXG\ZDVFRQGXFWHGLQDGHVFULSWLYHPDQQHUXVLQJDQRQSUREDELOLW\VDPSOLQJPHWKRGRORJ\UHVSRQGHQWV
ZKRYLVLWHGWKHYDULRXV0F'RQDOG¶VRXWOHWVLQ'XEDLZHUHSDUWRIWKLVVWXG\7KHSULPDU\GDWDXVLQJDVWUXFWXUHG
TXHVWLRQQDLUHZDVDQDO\VHGXVLQJSHUFHQWDJHDQDO\VLV.HQGDO¶V&RQFRUGDQFHPHWKRGZHLJKWHGDYHUDJHPHWKRGRORJ\
$129$DQGFKLVTXDUHGLVWULEXWLRQWRGHULYHPHDQLQJIXOILQGLQJV
)LQGLQJ¶V
• 7KHUHVHDUFKVKRZVWKDWWKHPDMRULW\RIUHVSRQGHQWVDUHIURP,QGLDDQG3DNLVWDQ+RZHYHUWKH
(PLUDWL*&&1DWLRQDOV:HVWHUQHUVPDNHXSDQGILQDOO\RQO\RIWKHUHVSRQGHQWVZHUHIURP$IULFD
7KLVLVEHFDXVHRXWRIPLOOLRQ8$(SRSXODWLRQPLOOLRQFRPSULVHVRI$VLDQSRSXODWLRQ
• 7KHVWXG\UHYHDOV WKDWRISHRSOHIUHTXHQWO\YLVLW0F'RQDOGV+RZHYHUGRQRWIUHTXHQWO\YLVLW
0F'RQDOGV0F'RQDOGV QHHGV WR SD\ VSHFLDO DWWHQWLRQ WR WKLV VHJPHQW DQG ILQGRXW WKH UHDVRQ IRU WKHLU
LQIUHTXHQF\ 5HFWLI\LQJ PHDVXUHV QHHG WR WDNHQ DW WKH HDUOLHVW RWKHUZLVH LW ZRXOG OHDG WR FKXUQLQJ RI
FXVWRPHUV
• 7KHZHLJKWHGDYHUDJHUDQNLQJDQDO\VLVIXUQLVKHVWKHIROORZLQJUDQNVIRUWKHUDQJHRIIDFWRUVWKDWLQIOXHQFH
WKHSXUFKDVLQJGHFLVLRQDW0F'RQDOGV'XEDL&RQVXPHUVDUHSULPDU\ORRNLQJRXWIRUWKHSURGXFWTXDOLW\
IROORZHGE\WKHSURGXFWSULFLQJDVFXVWRPHUVDUHSULFHVHQVLWLYHDOZD\V7KHSURGXFWYDULHW\DQGSURPRWLRQDO
RIIHUV RI 0F'RQDOGV HTXDOO\ LQIOXHQFH WKH SXUFKDVLQJ GHFLVLRQ RI WKH FRQVXPHUV 7KH QH[W IDFWRU WKDW
LQIOXHQFHVWKHUHVSRQGHQWVSXUFKDVHLVWKHVDWLVIDFWRU\FXVWRPHUVHUYLFHRIIHUHGWRWKHPDWWKHRXWOHWVDQGWKH
LQWURGXFWLRQRIQHZSURGXFWVWRWKHPHQXSOD\VDPLQRUUROHLQLQIOXHQFLQJWKHUHVSRQGHQWVSXUFKDVH
• 7KHUHVHDUFKKDVHPHUJHGRXWZLWKFHUWDLQYLWDOILQGLQJZLWKUHJDUGVWRWKHLPSURYHPHQWRIIDFLOLWLHVRIIHUHG
DW0F'RQDOGV'XEDL
• RI WKH UHVSRQGHQWV KDYH FRQVLGHUHG0F'RQDOGV SDUW\ KDOOV JRRG HQRXJK+RZHYHU WKH RI WKH
UHVSRQGHQWVDUHQRWVDWLVILHGZLWKWKHH[LVWLQJSDUW\KDOOV7KHUHIRUH0F'RQDOGVVKRXOGWDNHIHHGEDFNIURP
WKLVVHJPHQWRIUHVSRQGHQWVIRULPSURYLQJWKHLUSDUW\KDOOVZLWKWKHIHHGEDFNUHFHLYHG$OVR0F'RQDOGVFDQ
LQWURGXFHWKHRSWLRQVIRUWKHLUFXVWRPHUVWRFXVWRPL]HWKHKDOOZLWKGLIIHUHQWWKHPHV
• 7KH VWXG\ VKRZV WKDW DYDVWPDMRULW\ RI UHVSRQGHQWV  ILQG0F'RQDOGV WDVWHRI IRRG WREH H[FHOOHQW
+RZHYHURISHRSOHGRQRWILQG0F'RQDOGVWDVWHRIIRRGWREHJRRGHQRXJK7KLVILQGLQJLVYHU\YLWDO
DQGRIVHULRXVFRQFHUQWR0F'RQDOG¶VEHFDXVHLIWKHVHFXVWRPHUVDUHOHIWXQQRWLFHGWKH\ZRXOGVZLWFKRYHU
WRDQRWKHUEUDQG
• FRQVLGHU0F'RQDOGVSURPRWLRQDORIIHUVYHU\DSSHDOLQJ+RZHYHURISHRSOHDUHQRWYHU\DWWUDFWHG
WRZDUGV0F'RQDOGVSURPRWLRQDORIIHUVWKHUHIRUHWKHHIIHFWLYHQHVVVXUYH\RQSURPRWLRQDORIIHUVQHHGVWREH
FRQGXFWHGDQGQHZHIIHFWLYHSURPRWLRQDORIIHUVQHHGWREHODXQFKHGLQRUGHUWRVDWLVI\DQGUHWDLQWKHRI
WKHUHVSRQGHQWV
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• 7KH UHVHDUFK VKRZV WKDW RISHRSOH ILQG+DSS\0HDOVRI0F'RQDOGV WREHYHU\JRRG+RZHYHU WKH
UHPDLQLQJRIWKHSHRSOHDUHQRWYHU\DWWUDFWHGDQGVDWLVILHGZLWK0F'RQDOGV+DSS\0HDOV+DSS\PHDOV
DUHWDUJHWHGWRZDUGVWKHNLGVVHJPHQWRIWKHPDUNHWNLGVGHVLUHVDUHYHU\G\QDPLFDQGKHQFHWKHRUJDQLVDWLRQ
QHHGVWRKDYHDFORVHZDWFKRWKHUZLVHWKHFORVHFRPSHWLWRUVZRXOGWDNHLQWKHVHFXVWRPHUVHDVLO\
• 7KHVWXG\KDVHPHUJHGRXWZLWKDYHU\LPSRUWDQWILQGLQJUHVHDUFKVKRZVWKDWRIWKHUHVSRQGHQWVDUH
LQIOXHQFHGWRSXUFKDVHDW0F'RQDOGVEHFDXVHRIWKHLUSURPRWLRQDORIIHUV+RZHYHUWKHUHPDLQLQJDUH
QRWLQIOXHQFHGE\WKHLUSURPRWLRQDORIIHUVZKLFKDUHTXLWHDODUPLQJ0F'RQDOGVVKRXOGWDNHVRPHVHULRXV
PHDVXUHV WR LQWURGXFH QHZ LQQRYDWLYH HQG UHVXOW RULHQWHG SURPRWLRQDO RIIHUV WR DWWUDFW WKLV VHJPHQW RI
UHVSRQGHQWV



)LJXUH/HYHORILQIOXHQFHRIWKH0F'RQDOG¶V'XEDLSURPRWLRQDORIIHUVRQSXUFKDVHGHFLVLRQ
• 7KH UHVHDUFK VKRZV WKDWRI WKH UHVSRQGHQWV DUHPRVW OLNHO\ WRYLVLW0F'RQDOGV DJDLQ+RZHYHU WKH
UHPDLQLQJDUHXQOLNHO\WRYLVLW0F'RQDOGVDJDLQ7KHUHIRUHWKHUHDVRQIRUWKLVQHHGWREHILJXUHGRXW
DQGWKHLUIHHGEDFNKDVWREHFORVHO\DQDO\]HGLQRUGHUWRILQGRXWZKDWFROGEHGRQHWRPDNHWKLVVHJPHQWRI
UHVSRQGHQWVUHYLVLW0F'RQDOGVDJDLQVRWKDWWKH\FRXOGLPSURYHRQWKRVHWKLQJV
• 7KHUHVHDUFKVKRZV WKDWRI WKH UHVSRQGHQWVDJUHH WKDW0F'RQDOGVRIIHUVKHDOWK\ IRRG+RZHYHU WKH
UHPDLQLQJGRQRW DJUHHZLWK WKH IDFW WKDW0F'RQDOGV RIIHUVKHDOWK\ IRRG WKHUHIRUH WKHUH VKRXOG EH
DZDUHQHVVFDPSDLJQVFRQVWDQWO\UXQWRHGXFDWHWKHFXVWRPHUVZKRDUHXQDZDUHDERXWWKHQXWULWLRQDOIDFWVDQG
WKHHWKLFDOSURGXFWLRQSURFHVVDGRSWHGE\0F'RQDOGV
• 7KHUHVHDUFKVKRZVWKDWWKHPDMRULW\RISHRSOHDUHDWWUDFWHGWR0F'RQDOGVPRVWO\EHFDXVHRIWKHLUWDVWH
RIIRRGDUHDWWUDFWHGWR0F'RQDOGVGXHWRWKHLUDGYHUWLVLQJRISHRSOHDUHDWWUDFWHGGXHWRWKHLU
SULFLQJRISHRSOHDUHDWWUDFWHGGXHWRWKHLUFOHDQHQYLURQPHQWDQGRQO\RISHRSOHDUHDWWUDFWHGEHFDXVH
RIWKHLUIRRGQXWULWLRQ7KHUHIRUH0F'RQDOGVVKRXOGWDNHVRPHDFWLRQWRLPSURYHRQWKHLUFOHDQHQYLURQPHQW
DQGIRRGQXWULWLRQWRDWWUDFWPRUHSHRSOHGXHWRWKDWUHDVRQ
• 7KHUHVHDUFKVKRZVWKDWRIWKHUHVSRQGHQWVDUHZLOOLQJWRUHFRPPHQG0F'RQDOGVSURPRWLRQDORIIHUVWR
WKHLUIULHQGVUHODWLYHVDQGQHLJKERUV+RZHYHUDPHDJHUSHUFHQWDJHRI WKHUHVSRQGHQWVDUHQRWZLOOLQJ WR
UHFRPPHQG0F'RQDOGVWRWKHLUIULHQGVUHODWLYHVDQGQHLJKERUV0F'RQDOGV'XEDLQHHGWRWDNHHIIHFWLYH
PHDVXUHVLQRUGHUWRPRWLYDWHWKHVHUHVSRQGHQWV¶VZLOOLQJQHVVWRUHFRPPHQGWRWKHLUVRFLDOJURXS:RUGRI
PRXWKSXEOLFLW\LVWKHEHVWPDUNHWLQJVWUDWHJ\DQGH[LVWLQJFXVWRPHUVUHFRPPHQGDWLRQVKROGVKLJKYDOXH

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
)LJXUH5HVSRQGHQW¶VZLOOLQJQHVVWRUHFRPPHQG0F'RQDOG¶VSURPRWLRQDORIIHUV
• 7KHHIIHFWLYHQHVVRI0F'RQDOGVSURPRWLRQDOWRROVRQWKHSXUFKDVHGHFLVLRQKDYHEHHQDQDO\]HGXVLQJWKH
ZHLJKWHGDYHUDJHUDQNLQJVWDWLVWLFDOPHWKRG,WLVLQIHUUHGWKDWWKHIUHHJLIWVDQGUHGHHPDEOHFRXSRQVDUH
WKHSULPDU\WZRWRROVWKDWHTXDOO\LQIOXHQFHFRQVXPHUV,WLVFORVHO\IROORZHGE\EX\JHWIUHHRIIHUV
DQGDGYHUWLVLQJ%LOOERDUGVDQGOHDIOHWVLQIOXHQFHWKHUHVSRQGHQWVSXUFKDVHRQO\PDUJLQDOO\

)LJXUH5HVSRQGHQWVUHVSRQVHRQFKHFNLQJQXWULWLRQDOODEHOGXULQJEX\LQJ
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5HFRPPHQGDWLRQV
5HVSRQGHQWVKDYHKDGGLIIHUHQWW\SHVRIVXJJHVWLRQVDQGUHFRPPHQGDWLRQVIRU0F'RQDOGV6RPHFXVWRPHUVKDYH
FRPPHQWHGWKDWWKH+DSS\0HDOSURPRWLRQVGRQRWPDWFKZLWKWKHDFWXDOSURGXFW5HVSRQGHQWVKDYHDOVRFRPPHQWHG
WKDWWKHLUSURPRWLRQDORIIHUVKDYHEHHQYHU\XVHIXOZKHQLWFRPHVWRDGYHUWLVLQJIRUNLGVDVWKH\ILQGLWDSSHDOLQJDQG
DUHVDWLVILHGZKHQWKH\YLVLW0F'RQDOGVIRUUHDODQGSXUFKDVH+DSS\0HDOV
6RPHUHVSRQGHQWVKDYHFRPPHQWHGWKDWWKHRIIHUVGRQRWPDWFKZLWKWKHDFWXDOSURGXFWDQGWKH\VKRXOGWDNHVHULRXV
PHDVXUHWRLPSURYHLWE\DGGLQJDWOHDVWUHGHHPDEOHFRXSRQVRUDOR\DOW\FDUGIRUWKHLUFXVWRPHUVDQGJLYHWKHPWKH
RSSRUWXQLW\WRJDLQSRLQWVZKLOHWKH\HDWDW0F'RQDOGVZKLFKZRXOGEHQHILWWKHPIRUWKHLUIXWXUHSXUFKDVHDWWKHLU
IDVWIRRGUHVWDXUDQW
+RZHYHUVRPHRIWKHUHVSRQGHQWVKDYHVXJJHVWHGWKDWWKHRIIHUVDQGJLIWVRI+DSS\0HDOVDUHQRWVRJUHDW7KH
WR\VDUHRIFKHDSTXDOLW\ZKLFKPHDQVWKDW0F'RQDOGVKDYHWRXVHEHWWHUTXDOLW\JLIWVWRSURYLGHFKLOGUHQRULQVWHDG
RIWKDWWKH\FRXOGJLYHDZD\SX]]OHJDPHVDQGFRORXULQJGUDZLQJVIRUFKLOGUHQ
,QRUGHUWRJHWDFOHDUHUSLFWXUHVRIZKDWWKHUHVSRQGHQWVH[SHFWHGIURP0F'RQDOGVWKHH[LVWLQJIHHGEDFNIRUP
QHHGV WREH UHVWUXFWXUHG WRDVN WKHPDERXW WKHLUYLHZVZLWK UHJDUGV WR LPSURYH0F'RQDOGV0DQ\QXPEHURI WKH
UHVSRQGHQWVVXJJHVWHGWKDWWKH\VKRXOGDGGDQRSWLRQIRUIDPLO\PHDOVDVWKH\KDYHQRRIIHUVIRUVPDOORUELJIDPLOLHV
:KHUHDVVRPHVXJJHVWHGWKDWWKH\VKRXOGIRFXVRQPDNLQJWKHLUIRRGPRUHKHDOWKRULHQWHGE\PDNLQJLWKDYLQJ
KLJKQXWULWLRQDOYDOXH3HRSOHZDQWWKHPWRH[SDQGWKHLUPHQXE\SURYLGLQJPRUHYDULHW\LQWKHLUIRRGVXFKDVEHHI
EXUJHUVILVKEXUJHUVIULHGFKLFNHQSLHFHVDQGVDODGV7KH\DOVRZDQWWKHPWRLPSURYHRQWKHLURSWLRQVSURYLGHGIRU
YHJHWDULDQV0F'RQDOGVVKRXOGZLGHQWKHLUPHQXUDQJHLIWKH\ZDQWWRUHWDLQFXVWRPHUVEHFDXVHWKHLUPHQXFKDQJHV
IURPFRXQWU\WRFRXQWU\ZKLFKPD\FDXVHVRPHSHRSOHWRVZLWFKIURPWKHLUIDVWIRRGIUDQFKLVHZKHQWKH\WUDYHODEURDG
5HVSRQGHQWVUHDOO\ZDQW0F'RQDOGVWRLQWURGXFHPRUHEX\RQHDQGJHWRQHIUHHRIIHUVLQWKHLUSURPRWLRQPDNH
WKHLUSULFLQJPRUHHFRQRPLFDOIRUSHRSOHDQGLPSURYHRQWKHLUSDUNLQJIDFLOLWLHV
0DMRULW\RIWKHUHVSRQGHQWVDUHORRNLQJIRUPRUHRSWLRQVLQWKHLU+DSS\0HDOVIRUFKLOGUHQDQGDVZHOODVKDYHD
PHDOVSHFLDOO\IRUWHHQDJHUVDQGLQWURGXFHGLIIHUHQWNLQGVRIRSWLRQVWRFKRRVHIURPEHVLGHVQXJJHWVDQGWLQ\EXUJHUV
5HVSRQGHQWVKDYHVXJJHVWHGWKDWWKH\ZDQWWKHFODVVLF0F'RQDOGVFORZQEDFNZKLFKLVQRWVHHQPXFKDQ\PRUH

&RQFOXVLRQ 
7KLVVWXG\KDVKHOSHGLQDQDO\]LQJDQGHYDOXDWLQJZKDWH[DFWO\WKHFXVWRPHUVH[SHFWIURP0F'RQDOGV'XEDL:LWK
WKHKHOSRIWKLVUHVHDUFKWKHRUJDQLVDWLRQZLOOEHDEOHWRJHWDFOHDUSLFWXUHRIZKDWFRQVXPHUVWKLQNRIQRWRQO\WKHLU
SURGXFWTXDOLW\EXWDOVRWKHLUSULFLQJVWUDWHJ\VWRUHGHFRUDWLRQVSDUW\KDOOVWKHHQYLURQPHQWRIWKHLUUHVWDXUDQWDQGVR
RQ 0F'RQDOGV VKRXOG LPSURYH RQ WKHLU PHQX E\ LQWURGXFLQJ YDULHWLHV IRU QRW RQO\ QRQYHJHWDULDQV EXW DOVR
YHJHWDULDQV
7KHUHVHDUFKVKRZVWKDWPDMRULW\QXPEHUVRIUHVSRQGHQWVDUHKLJKO\VDWLVILHGZLWK0F'RQDOGV'XEDLWDVWHRIIRRG
SURGXFWTXDOLW\FXVWRPHUVHUYLFHDQGWKHLUSULFLQJRIWKHSURGXFW+RZHYHUQRWPDQ\SHRSOHDUHVDWLVILHGZLWKWKHLU
+DSS\0HDOV3DUW+DOOV DQGSOXV WKHLU SURPRWLRQDO RIIHUVGRQRW LQIOXHQFH WKHLUSXUFKDVH DW0F'RQDOGV'XEDL
7KHUHIRUHWKH\VKRXOGWU\ WRFRPHXSZLWKEHWWHUPDUNHWLQJVWUDWHJLHVDQGLPSURYHRQWKHRIIHUVSURYLGHGWR WKHLU
FXVWRPHUVSHUKDSVSURYLGHWKHPZLWKUHGHHPDEOHFRXSRQVDQGEX\DQGJHWIUHHRIIHUVZKLFKZRXOGDWWUDFWWKHLU
DWWHQWLRQ
,QWKHLUVXJJHVWLRQVUHVSRQGHQWVKDYHFRPPHQWHGWKDWWKH\VKRXOGIRFXVRQPDNLQJWKHLUIRRGPRUHKHDOWKRULHQWHG
E\PDNLQJLWKDYLQJKLJKQXWULWLRQDOYDOXH3HRSOHZDQWWKHPWRH[SDQGWKHLUPHQXE\SURYLGLQJPRUHYDULHW\LQWKHLU
IRRGVXFKDVEHHIEXUJHUVILVKEXUJHUVIULHGFKLFNHQSLHFHVDQGVDODGV7KH\DOVRZDQW WKHPWRLPSURYHRQWKHLU
RSWLRQVSURYLGHGIRUYHJHWDULDQV7KHUHIRUHLWLVLPSRUWDQWIRUWKHPWRZRUNRQWKHLUPHQXDQGFRPHXSZLWKIRRG
ZKLFKFRQVXPHUVZRXOGZDQW0F'RQDOGV'XEDLWREHVHUYLQJ
7KXVLWFDQEHFRQFOXGHGWKDW0F'RQDOGV'XEDLVKRXOGUHDOL]HWKHLPSRUWDQFHRIIDFWRUVWKDWLQIOXHQFHDQGDIIHFW
WKHLUFXVWRPHUEHKDYLRXUDQGLPSURYHRQWKHLUVDOHVSURPRWLRQDORIIHUVRUSHUKDSVE\SURYLGLQJFXVWRPHUOR\DOW\FDUG
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